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12. MARKETING MIX OF HERBAL FOOD SUPPLEMENTS  
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the herbal products, increasing their involvement in presenting detailed information on them and 

recommending the best products in curing patients. 

It is also extremely important to 
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Labelling of foodstuffs for sale to the final consumer must be in an easily understood language, 

which generally means the official language of the country marketing. 

The labelling of food supplements is laid down in Directive 2002/46 (14). The folloMonsumerr413e
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who receive them is 
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�x c). Cooperate in the efforts to educate consumers and professionals in the health field with 
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